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Converge - Connect = Collaborate

India - Your Next Growth Story Begins
Here!

India — the fastest growing large economy,
holds out an opportunity for growth.

India’s furniture market is valued at $23.12
billion in 2022, making it 4th largest
consumer of furniture globally. The India
furniture market is anticipated to grow at
10.9% CAGR during 2023-28 to reach $32.7
billion by 2026.

Imports of furniture grew from $808.47
millionin 2022 to $941.26 million in 2023.

Driven by rising disposable income, rapid
urbanization, style-seeking millennials,
growing infrastructure and real estate
industry, a booming retail sector reaching
$1.8 trillion by 2030 and 72% growth in retail
space with 60 new malls operational by 2025
are powering India's furniture market.

WOFX - Your Gateway to the Indian
Market!

WOFX - World Furniture Expo is your
springboard to cater to the ever growing
Indian market. Since 2018, WOFX has been
redefining the Indian furniture landscape and
empowering the industry.

WOFX is India’s premier business and
networking platform dedicated purely to the
furniture 4+ design industry.

WOFX directly connects you to the entire
dealer-distributor network, retail industry,
industry professionals, decision-makers,
potential clients and partners in India.

WOFX enables youto:

Reimagine Innovation: Showcasing
premium furniture, contemporary designs,
and cutting-edge solutions.

Forge Powerful Partnerships: WOFX is a
vibrant hub for networking & collaboration to
connect leading brands and suppliers to the
Indian Market.

Unlock Global Opportunities: WOFX
enables manufacturers and brands to
explore business opportunities in India.

Fuel Your Knowledge & Inspiration: Creative
and industry insights via expert-led
seminars, conferences & workshops.
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Participating for the 1st time at WOFX to look for more trade partners,
appoint distributors & agents, gain market insights/ industry knowledge
and meet existing customers in India. We have received quite a few
enquiries for our products and franchise opportunities and hope it will turn
outtobeasuccess.

Venugopal B, Chief Business Officer, Nilkamal Limited, India

WOFX has been a good experience as it enabled us to meet international
suppliers from Malaysia, Thailand, Indonesia and others. For us the added
advantage is that we received good franchise inquries and dealers. WOFX
is up to international levels with good participants and displays of creativity
attheir best.

Nilesh Gala, Director, M&D by Trezure Lifestyle Private Limited, India
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India's Only Dedicated International B2B
Furniture + Design Sourcing Platform

| thoroughly enjoyed the meticulously organized WOFX
2023 event. It stood out as an exemplary showcase of
excellence and innovation inthe furniture industry.

Urban
Ladder

Pranal Kapadni, Design Consultant, Urban Ladder, India

Though my visit was brief, | found the international pavilion
atthe fair particularly useful. Connecting with fabric vendors
and talented outdoor furniture designers and suppliers was
a great investment of my time, and I'm excited to explore
potential collaborations.

Rajesh Sangewar, Head - Product Design &
Development, Wipro, India
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M 14% VP-Procurement M 13% Retailer
B 10% Head-Procurement W 6% Large Format Retailer DANUBE
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met and placed orders with trendy
furniture designers from Southeast

12,052 Buyers Asia and with established Indian
from 20 Countries ‘ manufacturers. This expo is a must-
S x attend for any serious furniture buyer.

O Bahrain O New Zealand Buyers from 22 k. Santosh S . -

. 8. antosh Sonar, Sr. Buyer — Furniture,
D oD onies  Indian States T~ Denube Home, Dubai - UAE
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O Malaysia O Thailand A Chhattisgarh A Jharkhand A QOdisha A Uttar Pradesh
O Nepal 0O UAE 4 Delhi A Karnataka A Punjab A Uttarakhand
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L . I . . ) For Show Information: For Booth Participation:
WORLDEX@I { Worldex India Exhibition & Promotion Pvt. Ltd. 309, Parvati Premises, §

- Sun Mill Complex, Lower Parel (W), Mumbai 400 013, India. 'Rampat Gupta +91 9819567106 | Haider Ali Mirza +91 9619095955

Gateway to Global Trade : : e ) o oY h X | <
wordeindacom 000 | E-mail: contactus@worldexindia.com: Website: www.worldexindia.com  : rampatgupta@worldexindia.com | haider@worldexindia.com

Health & Safety: As an international platform, WOFX strictly adheres to all rules and regulations to ensure the health and safety of everyone on our premises by complying with the highest hygiene & sanitization standards.



